
Social Media Overview



Top Social Media Platforms

Facebook - 2.9 billion users Instagram - 1 Billion Users Tik Tok – 1 Billion Users



Social Media In Real Estate

• 87% of users start their home search online

• Real Estate Social Media Platforms
• #1 – Facebook
• #2 – Instagram
• #3 – Tik Tok



Branding



Branding – Shorewest, REALTORS®
Shorewest REALTORS® has its own branding
◦ Red, Black, White themes
◦ Clear, easy to read fonts

Wisconsin’s Largest Home Seller™ tagline

Highlights
◦ Family owned
◦ High Customer Service
◦ Superior Industry Knowledge
◦ Highly Trained Agents



Branding – As an Agent
Agents have freedom to develop their brand
◦ “Traditional” Method
◦ Keep it strictly business
◦ All posts are about listings, closings, industry news, etc

◦ Pro – always professional
◦ Con – can be a bit boring / monotonous / less interaction

Traditional



Branding – As an Agent
◦ Non-Traditional Method
◦ Mix business with personal/non-business items

Non-Traditional

Con – need to be more careful about posts
• Avoid non-professional language
• Agent will need to determine if they post about 

charged/political items

Pro
• Develop your brand around yourself
• Connect with local businesses
• More relatable

**My recommendation



Shorewest & Social Media



Shorewest, REALTORS® Corporate Social Media

@shorewest @shorewest_realtors



Our Teams – Facebook

@shorewestgreenbay @shorewestdoorcounty @seidlandassociates



Our Teams - Instagram
@shorewestgreenbay @shorewestdoorcounty



Promote Your Business – Increase Customer Awareness

Shorewest WebsiteShorewest Agent ProfileSocial Media Pages

(**Required)



Shorewest Agent Page
• Required for all agents
• Purposes: 

• Agent’s info will populate on search 
engines (Google, etc.)

• Easy way for potential customers to 
find your contact information

• Will attach your picture to any of your 
listings

• Cost: $99 annually



Agent Page Showcases

- Contact Information

- Agent Bio

- Your Active Listings

- Client Testimonials



Will attach your picture to any 
of your listings

Showcases your information

Potential buyers have ability to 
contact you about the listing. 

If they aren’t working with an 
agent, you potentially can 
become their REALTOR.**

**Agents forget to try to 
capture a new client when 
people call about their listing. 



Shorewest Agent Website
• Optional for all agents
• Purposes: 

• Agent’s info will populate on search 
engines (Google, etc.)

• Easy way for potential customers to 
find your contact information

• Will showcase any listings or sold 
listings of yours

• Great place to drive all traffic from 
other marketing efforts – advertising, 
social media, etc.

• Cost: $354 annually
• Price includes Agent Page + Website



Facebook & Business



Why use Facebook?
• Gives access to target audience.

• Real Estate Target Audience
• Adults – ages 18+
• Financial capability to buy a house
• Or currently own a home that they can sell

• Facebook
• 72% of U.S. adults use Facebook on a daily basis
• Facebook accounts for more than half of all U.S. social media usage
• Over 68% of U.S. Facebook users are between the ages of 25 and 65
• 82% of U.S. college graduates are on Facebook; 75% of users with an income above $75k



Setting Up A Facebook Business Page

Professional Photo

Agent Name – Shorewest REALTORS
AgentnameshorewestREALTORS

Focal point image

Agent Bio



Types of Posts
• Listings

• New Listings
• Accepted Offer
• House Sold / Closing Day

• Achievements
• Top Producer List

• Real Estate Related
• News Articles
• Market Trends

• Other
• Positive customer reviews / testimonials



Things to Include when posting
• Your Contact Info

• Phone #
• Link your website / listing mentioned

• 4-6 #hashtags minimum

• Pictures or Videos 
• Posts without pictures or videos have very low performance. 



#Hashtags

• #hashtags Training – Check agent One Stop under “Social Media Tips” Section

• Use #hashtags to represent the picture
• Locations
• Company
• What your selling



Overall Facebook Strategy
• Interact on social media through your business pages at least 1x a day

• Post often – Daily

• Respond to comments & messages as soon as possible

• Always check grammar & spelling

• Link to items whenever possible



More Indepth Facebook Training



Instagram & Business



Why use Instagram?

• Access to a younger target audience
• Connect with local businesses and start to spread awareness of your name

• Instagram
• 95% of users are adults
• Average age of users is 25 to 34 years old



Setting up an Instagram Business Page
Professional Photo

Agent Name – Shorewest REALTORS®

AgentnameshorewestREALTORS®

Agent Bio / phone #
Website or linktr.ee

Photos you want people to see



Linktr.ee
• Can create multiple links to different 

websites

• Suggest use Bitly links



Bitly



Bit.ly & Linktree Training



Open Discussion - Questions?



Agent Announcement Postcard

• Send Emilie (everheyen@shorewest.com) streets you want to target
• Up to 200 total

mailto:everheyen@shorewest.com
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